Inside: Getting Started Guides, Helpful Tools and Tips




Facebook Interesting Stats

First launched Feb. 4, 2004 - opened to the public in March 2004
Facebook is the most popular social platform and the 4th most
valuable brand in the world (at $94.8bn)

Users: 2.37bn monthly active users of which 1.49bn are daily users
88% access it via mobile and 47% of users are ONLY on mobile

Every second, 6 new profiles are created

74% of women use Facebook, 62% of men

25% of its users are between the age of 25-34; 65% are 50-64

Half of internet users that do not use Facebook live with someone who
does; 24% of them use that person’s account.

Facebook engagement is 18% higher on Thursdays and Fridays
Videos earn the highest engagement, despite being 3% of the content

(source: Brand Watch, June 2019 and Website Hosting Rating April 2019)



Read full blog posts here:
How to Create a Facebook Business Page in 8 Easy Steps
or How to Create the Perfect Facebook Page for Your Business: The Complete A to Z Guide

Free Course: Facebook’s Blueprint Course - online digital training to build or market your business

**it's against Facebook’s Term of Service to use a personal profile for a business



https://blog.hootsuite.com/steps-to-create-a-facebook-business-page/
https://buffer.com/library/how-to-create-manage-facebook-business-page
https://www.facebook.com/business/learn
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Read full blog post here: How to Write an Attention-Getting Facebook About Page

e Important: Your Facebook About Page is indexed in Google. People can find
you through keywords that are on your page.

“insert brokerage”



https://www.andreavahl.com/facebook/how-to-write-an-attention-getting-facebook-about-page.php

Read full blog posts here: Facebooks: How to manage tab section or Add YouTube Tab to Facebook
or Add Instagram Tab to Facebook

For more advanced features....

Woobox
MailChimp Aweber

Wishpond

blog post



https://woobox.com/customtab
https://mailchimp.com/help/add-or-remove-a-signup-form-on-your-facebook-page/
https://help.aweber.com/hc/en-us/articles/204027926-How-do-I-add-a-Sign-Up-Form-to-my-Facebook-page-
https://www.wishpond.com/social-promotions/
https://www.dbswebsite.com/blog/how-to-creating-a-custom-facebook-tab/
https://www.facebook.com/help/173376349438782?helpref=faq_content
https://www.dotscreated.com/install-youtube-app-tab-on-facebook-page/
https://www.lifewire.com/instagram-tab-to-facebook-page-1240617

Read full blog posts here:
Optimal Facebook Posting Practices in 2019 or Facebook Marketing: A Comprehensive Guide for Beginners
or 41 Facebook Marketing Ideas for REALTORS - It’s Time to Get Leads!

(see all ideal sizes for social media here)

Key Audience

Hashtagify.me



https://buffer.com/library/ideal-image-sizes-social-media-posts
https://hashtagify.me/hashtag/tbt
https://www.socialmediatoday.com/news/new-report-looks-at-optimal-facebook-posting-practices-in-2019/545233/
https://neilpatel.com/blog/facebook-marketing/
https://www.easyagentpro.com/blog/lead-capture/41-facebook-marketing-ideas-realtors-time-get-leads/

Ideas to Post

e Properties - new listings, open houses, dream homes, cool
features

e Behind the scenes - your peers, your assistants, other
people that make your business better!

e Showcase customer stories and testimonials

e Events and causes you care about

e Neighbourhoods and communities, life in your city!



Read full blog posts here: 17 Ways to Get More Views, Engagement and Shares for Your Facebook Videos or
Facebook Video Ads: The Guide Marketers Are Looking For or Facebook Video Ads: Best Practices 2019

Facebook Watch Video Platform

Manually uploaded (MP4 or MOV formats)
Create via Facebook Live
Create from a Slideshow post

Social Media Video Specs Guide



https://www.lifewire.com/what-is-facebook-watch-4175805
https://www.facebook.com/help/569371393126980?helpref=faq_content
https://blog.hubspot.com/marketing/facebook-live-guide
https://www.facebook.com/business/help/2121936501364733
https://sproutsocial.com/insights/social-media-video-specs-guide/#facebook
https://buffer.com/library/facebook-video
https://adespresso.com/blog/facebook-video-ads-guide/
https://www.falcon.io/insights-hub/topics/social-media-strategy/facebook-video-ads-best-practices-for-2018/

Your Stories

Stories were designed to let you share additional moments of your day without
adding a permanent post to your profile. You need a Business Page to share stories.

Available for 24 hours only, relying more on visual than written information.

Stories will appear in the Stories Row (prominent section at the top of your news feed)

You can create Stories from your computer, the Facebook app or Facebook Messenger app
And unlike Instagram, you can change camera views (front or rear-facing) while recording

Recording Options are:
o Normal - tap button to take photo, or hold button for video up to 20 seconds
o Video - taprecord button once to start and again to end
o Boomerang - tap record button and it will stitch together a burst of pictures that play back and forth
(animated)
o Live - you will be prompted to start a live video broadcast that followers can tune into

Stories make use of vertical space - rectangular shape (1080 x 1920 px)

Designed to be fun and creative with stickers, face filters, text overlay, doodles, masks etc

You can choose to share your stories directly with only specific people, they will be able to
view/reply and then it will no longer be visible.

You can also add custom links to Facebook stories to assist with driving traffic to your website
or landing page (new feature, may not be available to all users yet)

You can easily

You can add stories to appear as Highlights at the top of your page


https://help.instagram.com/1936968516554161
https://home.bt.com/tech-gadgets/internet/social-media/facebook-stories-what-is-it-and-how-does-it-work-11364169985164
https://later.com/blog/facebook-stories/

Highlights

Highlights help new visitors discover who you are and what you do. They are similar
to photo albums where you can sort ‘stories’ into different folders according to
content. Visitors can access any time - available permanently on your page.

Feature the content you want visitors to see first

Make sure you are using the to access them after 24 hrs.

For now, only mobile apps allow creating Highlights

After publishing a story, tap on your “Your Story” on your page, then the Highlight Icon in

the bottom-right corner. Add to a an existing or create a new Highlight. (you can also add
Highlights from Story Archive or you profile - see blog link at top of page)

To stay on brand, create custom cover images for your Highlights

Tap and hold a Highlight to edit or remove it

Group Story Highlights together in categories, use them to explain the Market, Hot
Trends, Open Houses, New Listings, Community Events, Client Testimonials, Your
Marketing Plan etc.

**Changing the privacy settings of any on highlight will apply the changes to all.


https://www.guidingtech.com/guide-facebook-story-archive/
https://www.guidingtech.com/facebook-story-highlights-guide/

Watch the video here: How to Create a Facebook Photo Album on your Business Page

Read Facebook’s Help Page: Your Photos and Videos
or Use your Facebook Photo Album to Help Stir Up Business

Create an Album



https://www.facebook.com/help/490693151131920/?helpref=hc_fnav
https://www.facebook.com/help/267689476916031/?helpref=hc_fnav
https://www.youtube.com/watch?v=mSWYm4WY0Ko
https://www.facebook.com/help/1069521513115444/?helpref=hc_fnav
https://www.tanyaaliza.com/facebook-marketing-tips-how-to-use-your-facebook-photo-album-to-generate-a-flood-of-leads-for-your-business/

Read full blog posts here: Create a Carousel Ad From Your Page
or Create Awesome Facebook Carousel Ads that Convert



https://www.facebook.com/business/help/547425075396856?helpref=faq_content
https://www.wordstream.com/blog/ws/2018/05/21/facebook-carousel-ads

Read full blog post here: Facebook Canvas Ads: Creating Full Screen Instant Experiences

or Facebook’s Help: Instant Experience Ads



https://www.disruptiveadvertising.com/social-media/facebook-canvas-ads-instant-experiences/
https://www.facebook.com/business/help/614812385653152

Your Recommendations (Previously Reviews)

Facebook has rebranded their Reviews Section to Recommendations. People can
ask their friends for Recommendations (Who has a great REALTOR in Kelowna?) and
can also recommend companies and services. 1in 3 Facebook users, actively look
for reviews and recommendations.

e Why use them? They are POWERFUL endorsements! When a customer
publicly recommends you in a Group or to Friends it will appear on your page

e Clients canleave a recommendation by going directly to the Business Page or
by leaving a comment tagging a business’s page when friends ask for a
recommendation.

e Sidebar tab still shows “Reviews” but when you come to the page you will see it
referred to as Recommendations.

e Inthe settings you can choose to show or hide your reviews tab. You CANNOT
edit a review and you CANNOT change what reviews Facebook shows. So it’s
all or nothing.


https://embedsocial.com/blog/facebook-recommendations/
https://broadly.com/blog/how-to-ask-for-recommendations-facebook/

Paid
Advertising

There are many different ways to

create a sponsored ad for Facebook.

The easiest is ‘Boosting’ a post you
have already shared in your feed.
When you click this button you will

be walked through the various steps.

Find more options and detailed
instructions in the blog posts below.
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https://adespresso.com/guides/facebook-ads-beginner/
https://blog.hubspot.com/marketing/facebook-paid-ad-checklist
https://academy.hubspot.com/lessons/getting-started-with-facebook-ads
https://www.facebook.com/business/learn/categories/advertising-on-facebook

Read full blog posts here: 25 of the Best Facebook Page Apps to Give your Business a Boost
or 21 of the Best Facebook Marketing Tools or 23 Facebook Tools to Use in Your Marketing Strateqy

Canva

Adobe Spark

Animoto
Ripl

ManyChat

Adespresso

ShortStack


https://www.canva.com/
https://spark.adobe.com/home/
https://animoto.com/
https://www.ripl.com/
https://manychat.com/
https://later.com/
https://buffer.com/
https://adespresso.com/
https://www.shortstack.com/
https://www.lifewire.com/instagram-tab-to-facebook-page-1240617
https://shanebarker.com/blog/best-facebook-marketing-tools/
https://blog.hootsuite.com/facebook-tools/

